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ENIXEIPHZIAKO NPOMrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

) AVIQYWVIGTIKOTNTAS

A MIKPEZ & MNMOAY MIKPEZ ENIXEIPHZEIZ

H emyxeipnon ZABBOMOYAOZX EMNE nou &dpevel oTnv nepipépeia KevtpiknG Makedoviac evraxbnke otn Opdaon
«EpyaAegiobnkn AvtaywvioTikoTnTac» npolnoloyiopou 400 ekar. Eupw. H dpdon otoxeusl otn BeATiwon TnG
avTaywvIoTIKOTNTAC TWV HIKPWV KAl NOAU HIKPpWV EMIXEIPHOEWY, ENEVOUOVTAC OTOV NAPAYWYIKO EKOUYXPOVIOUO TOUG,
TNV UI0BETNON CUOTNNATWY Tunonoinong & niotonoinong, kKaBwc kal o€ branding kar Yn@iakn npoBoAn.

O ouVvoAIkO¢ npolnoAoyiopog TnG enevduoncg €ival 182.000€ ek Twv onoiwv n dnuooia dandavn avépxeral o 108000€
Kal ouyxpnuartodoTeitalr and Tnv EAAGda kai 1o Eupwnaikd Tapeio Mepipepeiaknc AvanTtuénc Tnc Eupwnaikng
'‘Evwong.

To enIXEIpNHATIKO OXEDIO NOU EYKPIONKE NPog XpnHaTodoTnon kail uAonoiegital, nepiAagpavel enevoUOEIG
OTIG NAPAKATW KATNYOPIEG:

v MnxavnuaTta - EEonAionog

v MoTtonoinon MpoidvTwyv - Ynnpeoiwv - Aladikaoiwyv

v Zuokeuaoia - ETikeTa - Branding

v Wnoiakn MpoBoAn

v MeTa@opika peaa

v MioBoAoyIkO kKOOTOG epyalopevwy (VEO Npoowmniko)

M£o® TNG CUHHETOXNG OTNn Apdaon, n eniXEipnon NETUXE:

v BEATIWON TNG avTaywvioTIKOTNTAG TNG

v au&non Tng kepdoPopiag TG

v/ gvioxuon TnG eEWOTPEPEIAC

v/ ENEKTAON TNC AYOPAc WE TN NpooBnKn VEWV NPoiovVTWV & UNNPECIOV
v €Eao@alion uwnAOTEPNC NoIOTNTAC NPOIOVTA & UMNPETIEC

v au&non TnG NnapaywyikotTntac & BeATiwon AsIToupyikwy d1adiKaoiwv
v/ gvioxuon Tng eNIXEIpNUATIKOTNTAG

v dnuioupyia / diaTApnNoN NoIoTIKWV BECEWV epyaaciag

Me Tn oupBoAn Tou EMAVEK evioxUOnKe n €nixeipnon ano@EPovTac opeAN TNV aAvTaywvioTIKOTNTA TNG XWPAC KAbwg

KAl oTNV TOMIKN OIKoVoia.
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Me tn ouyxpnpatodotnon tns EAAAdas kal tns Eupwnaikns Evwons



